
 

REALTOR® Insight March 2022  

 

2022 Board of Direc-

tors 

2 

Up Coming Events 3 

Flyers for Up Coming 

Events/Classes 

4-8 

Equal Opportunity In 

Housing Committee 

Event 

9 

That’s Who We “R” 10 

REALTORS at the 

Rotunda / Coaching 

Corner 

11 

Affiliate News! 12 

Affiliate Ads  13-

16 

Affiliate Members 17-

18 

What’s New in the 

MLS 

19-

20 

New Members 21 

REALTOR® Insight 22 

Letter from the President 

Greeting Firelands Members!  

I hope your year is off to a great start! The 

market is still favorable for our industry,   

although challenging for sure!  

Opportunities to grow your business are 

plentiful, and the Continuing Education   

Committee has plans for many classes to be 

offered at the board office in person, this 

year! Speaking of committees, many have 

scheduled initial meetings and set up their 

schedules. If you have signed up for a      

committee, please make sure to attend the 

meetings, which are all offered through 

Zoom! We have several events at the board office coming up. The Soup R Bowl /

Reverse Raffle will be held on Wednesday, March 23rd and there are still some    

tickets available. Contact the board office soon, as these are limited! This is a great 

opportunity to network and meet the agents you are conducting transactions with, 

and learn from other seasoned agents! The Affiliates Committee is hosting a new 

event “Purse Bingo”, offering designer purses! This is sure to be a fun evening and 

will be held at the board office on Wednesday, April 20th!  

I encourage you to get to know the Board of Directors, and reach out to any director 

with any concerns, or questions you have. This is your board. You have elected us. 

We are here to serve the membership and provide decisions, guidance, knowledge 

and experience that will enhance your business as a Realtor and a member of      

Firelands Association of Realtors!  

Yours in Service,  

Janet Herzog, 2022 Board President  
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May 
11 “Shred It” Day 

19 Board of Directors Meeting, Board Office, 10am 

25 New Member Orientation, Board Office, 10am-4pm 

26 Fair Housing Foundations CE, Board Office, 12pm-3:15pm 

30 Board Office Closed, Memorial Day 

Up Coming Events 

March 
3 Professional Standards Workshop, Board Office, 9am 

17 Board of Directors Meeting, Board Office, 10am 

20 MLS Fees Due 

23 Soup-R Bowl and Reverse Raffle, Board Office, 5:30pm 

30 New Member Orientation, Board Office 10am-4pm 

31 Home Maintenance and Safety CE, Board Office, 11am 

April 

6 Home Buying 101 Public Event, Board Office, 6-8pm 

15 Board Office Closed, Good Friday 

20 Purse Bingo, Board Office, 5pm 

21 Board of Directors Meeting, Victor’s Event Center, 10:45 am 

21 General Membership Meeting, Victor’s Event Center, 

Lunch11:45am/ Meeting 12:15pm 

 All Events are subject to change until further notice 

July 13th & 14 

CE at Put-in-Bay 
 

July 19th 

Bob Strayer     

Memorial Golf 

Outing 
 

August 17th 

RPAC Cruise 
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Fair Housing Foundations CE 
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Equal Opportunity in Housing Committee hosts: 
 
Home buying 101: Step by Step guide to purchasing your HOME 

 

April 6th 

6pm—8pm 

Location: REALTOR Hall 

2710 Campbell St.  

Sandusky, OH 44870 
 

Do you have a new home buyer that could use some help getting started? Do 

you know someone renting and not sure where to start the process on buying 

their first home? Send them to this great event! 

On November 18, 2020, NAR 

launched Fairhaven.realtor (link 

is external) — an innovative 

online simulation training, 

where agents work against the 

clock to sell homes in the fic-

tional town of Fairhaven, while 

confronting discrimination in 

the homebuying process. Dur-

ing the training, learners also 

walk in the shoes of a home-

buyer facing discrimination. 

The training provides custom-

ized feedback that learners can 

apply to daily business interac-

tions.  

CAN YOU PASS THE TEST? 

FAIRHAVEN.REALTOR 

https://fairhaven.realtor/C:/Users/Firelands.FAOR-02/Documents/2022%20NAR%20Downloads
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NAR's 2022 "That's Who We R" Advertising Showcases the Ethics, Ex-

pertise and Trusted Partnership of Realtors® in the Purchase Journey 
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WASHINGTON (February 8, 

2022) – The National Associa-

tion of Realtors® unveiled today 

its fourth "That's Who We R" na-

tional advertising campaign, 

showing Realtors® in action and 

how they help consumers. The 

new creative further distin-

guishes Realtors® – members of 

NAR and guided by the associa-

tion's Code of Ethics – from non-

member agents and "do-it-

yourself" tech platforms. Created 

in partnership with Havas Chica-

go, the series of television, audio 

and digital creative spots use 

emotional and real-life storytell-

ing to bring to life the tangible 

and meaningful benefits of work-

ing with a Realtor® during the 

increasingly competitive and 

complex process of buying and 

selling property. 

"These ads highlight the value 

Realtors® bring by showcasing 

our members' dedication, exper-

tise and professionalism," said 

Victoria Gillespie, NAR chief mar-

keting and communications of-

ficer. "As a former agent and 

Realtor®, I know personally how 

we go above and beyond to 

make ownership a reality for our 

clients. By establishing and culti-

vating trusted partnerships with 

millions of prospective property 

owners, Realtors® are not only 

champions for consumers, but 

also for the communities they 

serve." 

"The National Association of 

Realtors® is 1.5 million mem-

bers strong and we take im-

mense pride in being expert 

guides and supportive counse-

lors at every touchpoint through-

out the real estate transaction," 

added NAR President Leslie Rou-

da Smith, a Realtor® from Plano, 

Texas and broker associate at 

Dave Perry-Miller Real Estate in 

Dallas. "I am extremely proud of 

NAR's ad campaign and how it 

delivers on our promise to mem-

bers, boldly distinguishing Real-

tors® within the crowded real 

estate industry." 

Simple yet personal and emo-

tional moments throughout the 

spots act as the connection point 

for viewers and listeners. The 

commercials leverage a diverse 

set of characters and real estate 

situations – residential and com-

mercial – that work together to 

be relatable at scale. In each 

situation, viewers will see how 

Realtors®' unrivaled expertise, 

ethics and neighborhood 

knowledge guide consumers 

through numerous scenarios, 

establishing trust and inspiring 

confidence despite surprises. 

"We understood that our creative 

perspective needed to instantly 

resonate with consumers who 

may feel unsure about who or 

what to trust on their individual-

ized path to ownership," said 

Myra Nussbaum, president and 

chief creative officer, Havas Chi-

cago. "The cultural truth is 

brought to the screen through 

the mix of authentic, emotional 

and unexpected moments that 

can occur throughout the proper-

ty buying process. The output is 

a creative narrative that shows 

how Realtors® partner with their 

clients during what is often the 

biggest purchase a person 

makes in their life." 

The TV campaign will launch 

both 15- and 30-second versions 

with creative extensions into 

various media touchpoints, in-

cluding streaming and terrestrial 

audio, social media and branded 

content partnerships. In addition 

to paid media led by Havas Me-

dia, NAR will once again launch a 

full suite of new advertising and 

social media assets, created in 

conjunction with 2022 campaign 

imagery and messaging, for its 

members and Realtor® associa-

tions to leverage locally. 

Visit ThatsWhoWeR.realtor(link is 

external) for more information on 

NAR's "That's Who We R" nation-

al advertising campaign. 

This content is copyright 2022 Na-

tional Association of REALTORS. 

Read more at: https://

www.nar.realtor/newsroom/nars-

2022-thats-who-we-r-advertising-

showcases-the-ethics-expertise-and-

trusted-partnership-of-realtors-in-the-

purchase-journey 

https://www.nar.realtor/thats-who-we-r
https://www.nar.realtor/thats-who-we-r
http://www.thatswhower.realtor/
http://www.thatswhower.realtor/
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Coaching Corner: The Power of NO! 

February 8, 2022 

Recently, several of my clients 

have expressed their frustration 

around situations where they 

agreed to do something they 

truly didn’t want to do. We have 

all been there! Saying ‘no’ can 

be difficult and yet, not saying 

‘no’ can create angst within us. 

One of downfalls I have seen 

with people in attempting to 

voice their ‘no,’ is over justify-

ing.  People can give way too 

much information, somehow 

thinking that the more justifica-

tion they give, the better their 

‘no’ will be received. Wrong! 

Truly, less is better. Authenticity 

is better. Simple is better. When 

asked to participate in an activi-

ty that you do not want to, I feel 

it is important to appreciate the 

person for asking you. After 

that, you might say that right 

now that particular activity will 

not work for you. Done!  But, 

you say, what if they keep ask-

ing? And….they tell you how 

wonderful it would be to have 

you there. Oh boy! Take a 

breath, and stay with your origi-

nal answer, perhaps appreciat-

ing them again. Learning how to 

say ‘no’ requires patience and 

practice, more for some than 

others. Be kind to yourself and 

realize you get to choose how 

you will spend your time. 

You get to choose with 

whom you will spend your 

time.  I have a “NO” but-

ton, similar to the Staples 

“Easy” button, where there 

are six different ways of 

saying ‘no,’ ending with 

“For the last time, NO!”.  This 

may be a fun way to remind you 

to that it’s okay to say ‘no.’ Ac-

tually, it is very powerful when 

you can claim your individual 

‘no.’ Give it a try!  And please 

don’t say ‘no’ to that!!! 

 

This content is copyright 2022 Ohio 

REALTORS. Read more at: https://

www.ohiorealtors.org/blog/1614/

coaching-corner-the-power-of-no/  

Join Ohio REALTORS from 

across the state to meet with 

elected officials and discuss 

policy issues important to our 

industry. 

 

Featuring:  

Top Policy Makers 

Tour of the Statehouse 

Reception in Statehouse Atrium 

Visit https://

www.ohiorealtors.org/

convention/  to register. 
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Affiliate Advertising Space Available 

 

Full page ad $100 for 2 months!  

 
Advertise here. 

Includes logo and contact information,  
or if you have your own  

camera ready ad  
to fit this size (8.78 H X 5.54 W) 

 
Additional features: 

Link to business website— $ 15 
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Affiliate Advertising       

   Space Available 

Advertise Here! 

1/3 page ad $50.00  

for 2 months. Includes logo and contact 

information. Or if you have your own cam-

era ready ad to fit  

this size. (2.86 H X 5.54 W) 

Link to business website $15.00 
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Affiliate Advertising       

   Space Available 
Advertise Here! 

1/3 page ad $50.00  

for 2 months. Includes logo and 

contact information. Or if you have 

your own camera ready ad to fit  

this size. (2.86 H X 5.54 W) 

Link to business website $15.00 

Affiliate Advertising Space Available 

Advertise here. 

$75 for 1/2 page 

For 2 months. Includes logo and  
contact information,  

or if you have your own  
camera ready ad to  

fit this size (4.46 H X 5.54 W) 
 

Additional features: 
Link to business website— $ 15 
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New Prospect Search Results Workflow Now Available 
A new workflow has been added to help you filter through results when manually running Prospect 

Searches, providing more control over where listings are added in your prospect’s cart. With this 

workflow, you will now be directed to a new results page after running a new or existing Prospect 

Search. From this page, you will be able to choose which listings are sent to the prospect’s cart and 

which are rejected.  

You will have options to mark individual listings for the Newly Matched, Agent Recommended, Saved, 

or Rejected tabs, or to move all listings to the desired tab using the Set all to: options. After all listings 

have been marked for the desired tab, clicking the Update button will complete the process. 

 

 
 
 
 
 
 
 
 

Enhanced Upload/Manage Pictures Page 
The Upload/Manage Pictures page has been updated to provide a cleaner interface and deliver more 

clear and concise information, making it easier to manage your listing photos. The updated interface 

allows you to quickly rotate or delete individual pictures right from the main workspace, plus it in-

cludes improved selection controls with a selection counter, as well as an indicator for the listing’s 

Primary picture. 

Custom Report Writer Updates 
When creating new reports in the Custom Report Writer, you will now be prompted to set the new 

report to either Client or Agent-Only. This new option replaces the previous “Show agent-only fields” 

check box under the Data tab. 

When Agent-Only is selected, all fields and options will be available for the report. When Client is se-

lected, all agent-only fields and options will be unavailable.  

With this upgrade, all existing Custom Reports that included one or more agent-only fields have been 

automatically set to Agent-Only, while all other reports have been set to Client. 
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Helpful Hints 

 

NAR Policy Changes for IDX/VOW and Additional Features 
The National Association of REALTORS® has issued several MLS policy changes for 2022 that affect 

IDX/VOW, Scheduled Saved Searches, and Reports, among other items. Detailed information on these 

changes can be found in NAR’s Summary of 2022 MLS Changes and their FAQs for the 2022 MLS Poli-

cy Changes. 

The following updates have been implemented to support NAR’s 2022 MLS policy changes: 

 Listing Office Phone/Email for IDX/VOW – Listing Office phone and email now display in all IDX 

Summary and IDX Detail displays per the NAR policy, and are also available for VOW feeds. Brokers 

have the option to modify the contact information that displays when their listings appear on any IDX 

site. This can be done from a new Office IDX/VOW Phone & Email Setup interface available from the 

Office Menu, allowing authorized office staff to configure whether Phone and/or Email should display, 

and to modify their values if necessary. 

 Agent/Office Name, Phone, and Email in IDX – In addition to the above changes to display Listing 

Office phone/email, all IDX interfaces have been updated to prominently display the name, phone, and 

email of the agent or office providing the IDX site, showing preferred contact info consistent with else-

where in IDX and the MLS. 

 Commission Info & Updated Disclaimer for Public, IDX/VOW, and Client Features – Commission 

data for the Listing Broker’s offer of compensation now displays on all public-facing sites per NAR’s 

policy, with the data also available in VOW feeds. Note that commission fields are also available in the 

Custom Report Writer for those that wish to add them to their reports. In addition, the disclaimer text for 

all applicable features has been updated to note that any offers of compensation are made only to par-

ticipants of the MLS where the listing is filed. 

 Updated Criteria Rules for IDX Saved Searches and Scheduled Saved Searches – Saved Hotsheet 

Searches and Saved Open House Searches with criteria for offers of compensation (i.e., commission 

data), Listing Agent/Office, or Selling Agent/Office cannot be used for IDX Saved Search Links or for 

Scheduled Saved Searches that are emailed to additional recipients (such as clients). If you have any 

Saved Searches scheduled to send to additional recipients, you may wish to review and update them to 

comply with the new policy. Note that saved searches using restricted criteria can still be scheduled to 

send results to yourself, the restrictions only apply to saved searches that are scheduled to send to 

additional recipients. 

Owner Name - Owners name 

is required to be disclosed on 

the listing. If owner has re-

quested that their name not be 

on the listing please contact the 

MLS office when entering the 

listing 

Held Status - If a listing cannot 

be shown for any reason, the 

listing must be in a Held sta-

tus.  “For Sale” Sign cannot be 

in yard. 

Multiple Areas - If you want to 

put a listing in more than one 

area, there is a $25 charge per 

area.  For listings entered more 

than once:  when sold...you 

only sell out one of the listings 

and cancel  the others. 

 

Monthly Broker Open - FREE 

first Tuesday of each 

month.  This is for open houses 

held on the first Tuesday - 

Please send information re-

garding the listing & time by the 

Friday before. Brokers Opens 

for any other time will cost 

$21.50 per ad. 

ShowingTime - For assistance 

please call 1.800.379.0057 or 

email    sup-

port@showingtime.com 

Primary Photo - In order to 

maintain consistency in the 

Service, primary photo as es-

tablished is the front view of the 

property. Any photo set as the 

primary photo for the property 

that is not the front view of the 

property will be removed. In the 

event of a home having two 

front views (i.e. water front 

home) the listing agent may 

choose which of the two views 

to use as primary. If the alter-

nate view is used as the prima-

ry, the photo of the front view of 

the property must be set in the 

second position. (Amended 

2/18) 

Kick Out Clause on Listing -

 These listings must be in a 

"Contingent" status....         Not 

Active 

If you have any questions, 

please feel free to contact the 

MLS office at 419.625.3802 
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https://www.nar.realtor/about-nar/policies/summary-of-2022-mls-changes
https://cdn.nar.realtor/sites/default/files/documents/2022-mls-policy-faqs-2022-02-01.pdf
https://cdn.nar.realtor/sites/default/files/documents/2022-mls-policy-faqs-2022-02-01.pdf
mailto:support@showingtime.com?subject=support%20help
mailto:support@showingtime.com?subject=support%20help


 

 
Welcome New Members! 

New REALTORS®:  

Addison Ott    BHHS Professional Realty 

Marc Nye    EXP Realty, LLC 

Amanda Paez    RE/MAX Quality Realty—Norwalk 

Tina Roberts    Howard Hanna—Port Clinton 

Tory Bleile    Russell Real Estate Services 

Sierra Steinmetz   RE/MAX Unlimited Results Realty 

Jane Scalf    Century 21 Bolte Real Estate 

Antoine Stockett   Realty Executives Select Group 

Ross Boesch    Weichert Realtors—Morgan Realty Group 

Maria Skelton    Realty Executives Select Group 

Emily Witter    Russell Real Estate Services 

Nathaniel Haghiri   Howard Hanna—Port Clinton 

D. Eric Zeitzheim   Weichert Realtors–Morgan Realty Group 

Joshua Young     Polter Real Estate 

Victoria Aseltine   Century 21 Wilcox & Associates  

Bradley Lonsway   Century 21 Bolte Real Estate 

 

New Secondary  Office: 

Stephen Merkle   Side Inc. 

 

New MLS Office: 

Ojo Homes LLC    Stephan Sibiga  

Corcoran Global Living   Mathew Watercutter 

RE/MAX Haven Realty   Gary Golem 

BEX Realty, LLC   Teresa Farley    

 

New MLS Only: 

Debbie Katich    The Danberry Co. 

Mark Gepperth    Keller Williams Citywide 

Robert Hohler    Key Realty 

Jennifer Farkas    Century 21 DeAnna Realty 

Kimberly Kelly    RE/MAX Crossroads—Rocky River 

Lance Tyo    RE/MAX Preferred Associates 

Michelle Carson   RE/MAX Above & Beyond 

Patricia Renaud   Russell Real Estate Services—Amherst 

Vicky Pelchat    Howard Hanna—Maumee 

Jen Aldoy    RE/MAX Unlimited Results Realty 

Bill Hanna    RE/MAX Unlimited Results Realty 

 

New Affiliates: 

Goosehead Insurance, The Pitzer Agency Steve Pitzer 

American Eagle Mortgage   Samantha Ramos 

Your Home Financial     Rachel Clawson 

Erie Environmental    Jacob Cramer 

Wells Fargo Home Mortgage   Scott Kuhn 
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FREE Benefit for our Board Members! 

Members who 

have joined   

between   

9/13/21—

3/2/22 



 

FAOR.COM 

Insight 

Newsletters are now 

being emailed and 

available on 

FAOR.com/Member 

side. If you are not 

receiving the news-

letter please contact 

Leslie@FAOR.com  

Thank You! 

 

  The REALTOR® Insight is the official publi-

cation of the Firelands Association of REAL-

TORS®, 2710 Campbell Street, Sandusky, OH 

44870. 

The Firelands Association serves five coun-

ties: Erie, Huron, Ottawa, Sandusky and 

Seneca. 

OFFICERS     

Janet Herzog, President 
Dave Amarante, Vice-President 
Jaime Polter, Secretary/Treasurer 
David W. Freitag, CEO 
 
DIRECTORS 

Phillip Bolte (2022) 

Ellen Coffman (2024) 

Frank Corder  (2024) 

Christine Dern (2022) 

Roseann Hickman (2025) 

Lisa Horman (2025) 

Alex Morgan-Johnson-Past President  

Steve Mack  (2022) 

Sara Riesen (2022) 

David Tully (2025) 

 

 

OBJECTIVE  

FAR’s REALTOR® Insight is published by and 

for the education information and benefit of 

its members and devoted to news of the real 

estate industry and other related and allied 

interest. 

Advertisements of general interest are ac-

cepted, but in no way should be construed as 

an endorsement by the Firelands Association 

of REALTORS®. FAR makes every effort to 

ensure the accuracy of the information pub-

lished but assumes no responsibility for dam-

ages due to  errors or omissions. 

All copies for publication should be sent to the 

Editor by the 20th of each month, rates avail-

able upon request. 

All copies submitted are subject to editing at 

the Editors discretion. 

 

Executive Officer/Publisher 

David Freitag, CEO                                         
E-mail:  David@faor.com 

MLS Coordinator 

Emily Schwerer 
E-mail:  Emily@faor.com 
 
 

 

Admin. Assistant/

Member Services/ News-

letter Editor 

Leslie Bixby                                                  
E-mail:  Leslie@faor.com 

For advertisement please Contact 
Leslie@faor.com 

We are required to maintain an  

active email address for each FAR 

member who uses our MLS sys-

tem.  This email address is updat-

ed in the National REALTOR 

database (NRDS) and also for our 

email blasts with important infor-

mation that goes out periodically. 

If you have changed your 

email address, have not 

received email from us in 

some time or just want to 

double check it, please con-

tact the Board Office at 419-

625.5787 or email your cur-

rent e-mail address to     

Leslie@faor.com 


